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TO PROBLEMS OF IMPROVEMENT OF MARKETING IN EDUCATION
Nabieva Nilufar
Ferghana Polytechnic Institute
Lecturer at the Department of Economics
Abstract: This article highlights issues related to educational marketing. Arguments are
given in favor of marketing activities in the educational field. The assessment of ongoing reforms in
education is given.
Keywords: marketing, education, higher education institutions, reforms.
К ПРОБЛЕМАМ СОВЕРШЕНСТВОВАНИЯ МАРКЕТИНГА В
ОБРАЗОВАНИИ
Набиева Нилуфар Муратовна
Ферганский политехнический институт
Преподаватель кафедры «Экономика»
Аннотация: В данной статье освещаются вопросы, связанные с маркетингом в
образовательной сфере. Приводятся доводы в пользу проведения маркетинговых
мероприятий в образовательной сфере. Дана оценка проводимым реформам в образовании.
Ключевые слова: маркетинг, образование, высшие учебные заведения, реформы.
ТАЪЛИМ ЖАРАЁНИДА МАРКЕТИНГНИ ТАКОМИЛЛАШТИРИШ
МУАММОЛАРИ
Набиева Нилуфар Муратовна
Фарғона политехника институти
“Иқтисодиёт” кафедраси ўқитувчиси
Аннотация: Мақолада таълим жараёнига маркетингни жорий этиш масалалари
ёритилган. Таълим жараёнида маркетинг тадбирларини ўтказиш бўйича фикрмулохазалар келтирилган. Таълим жараёнидаги ислохотларга бахо берилган.
Калит сўзлар: олий таълим, маркетинг, олий таълим муассасалари, ислохотлар.
Today, fundamental changes are taking place in the educational system of
Uzbekistan. Partnership in this area is growing with educational higher educational
institutions of foreign countries. President of the country Sh. Mirziyoyev in his speeches
has repeatedly spoken about ongoing reforms in the educational sphere.
“It is necessary to raise the quality of general secondary education to a new stage.
Moreover, based on what skills a student will receive in each class, it is necessary to
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review state educational standards and curricula. It is necessary to create and publish
textbooks on the basis of the most modern methods, strengthen in schools such areas as
technology, the basics of engineering, mathematics, art, foreign languages, and re-equip
subject laboratories. Attention should also be paid to ensuring the continuity of pre-school
and higher education systems”[1]
In our article we would like to draw attention to the concept of marketing in
education. In this case, the product is educational services. In modern times, in our
country, along with state educational institutions, private educational institutions are also
successfully operating.
Convenient investment in consistent implementation of structural changes in the country.
The environment is a major factor [7].
And in this context, marketing in education is becoming relevant. The consumer of
educational services is the population of our country. In our informational twenty-first
century, every parent wants his child to receive a quality education. And in this case, he
will rely on marketing in education. Since it is marketing services in the educational
sphere that can provide information to a potential consumer about the range of services
provided.
In the recent past, services in this area were limited only to state educational
institutions, but a number of non-state private educational institutions have now
appeared, and here the consumer of these services can make the choice in favor of one or
another educational institution after familiarizing themselves with their activities[8].
Educational services help to satisfy a person’s need for knowledge, skills and assignment
of a certain qualification. Higher educational institutions of Uzbekistan cannot fully satisfy
the demand for educational services, as demand significantly exceeds supply.
In 2019, more than one million applicants applied to universities in Uzbekistan.
According to statistics, the largest number of applications were submitted to Samarkand
State University - 74377 (42197 - full-time), Andijan State University - 45977 (29288), Karshi
State University - 44676 (24899), Ferghana State University - 42118 (26259) and Urgench
State University (39405) 25959). In this regard, it can be noted that the presence of branches
of foreign educational institutions helps to solve this problem, since applicants who have
not entered domestic universities have an additional opportunity to get higher education
in these educational institutions.
It should be noted that for the promotion of marketing in education matters of staff
motivation.
Currently, in the context of fundamental economic transformations, it is important to
improve personnel motivation methods [6].
Today, the demand for educational services of the above educational institutions is
growing exponentially.
Of particular note is the fact that the organization of training centers that provide
educational services with their own specifics is becoming relevant. This is a language
training - English, Russian, German, Korean and others.
The main goal of marketing in education is precisely to give the holder of a complex of
educational events certain competitive advantages.
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As you know, education is not freely convertible, but directly related to each individual
who is involved in this process. In this regard, it is important for each consumer of
educational services that they be provided in a high-quality and most optimal way.
A product that offers an educational institution that determines the quality of education
and creates its image is characterized by a number of indicators:
• competence of an educational institution (according to students);
• the proportion of teachers with academic degrees and titles;
• tuition fees;
• forms of training;
• technological and computer armament of the educational process;
• the availability of special courses and additional educational and professional services;
• Assigned qualifications for training;
• the degree of individualization of the educational process;
• historical traditions of educational institution;
• demand for graduates;
• relations with enterprises;
• exchange of experience with universities of a similar direction;
•
Innovation potential; [2]
It should be noted that by 2030 Uzbekistan intends to enter the top 30 leading
countries in the world according to the rating of the International Program for the
Assessment of Educational Achievements of PISA students. For this, a fundamental
reform of the educational sphere will be carried out in the republic. [7]
According to the authors of the document, the training of future specialists is negatively
affected by the methods of modern education. The program is more aimed at
memorization and does not contribute to the development of critical thinking and
independent search and analysis of information.
• At the same time, there is an acute shortage of teachers in the mountainous and desert
areas. There are no benefits for students from remote areas, as a result of which these areas
are left without qualified personnel. [3]
For consumers of educational services, the availability of appropriate infrastructure
is also of no small importance.
Suppose catering networks (canteens, buffets, etc.), the presence of a hostel and other
necessary conditions for receiving a full-fledged education. We can greet an example: the
Ferghana Polytechnic Institute is located as an aforementioned architectural ensemble.
Educational buildings are located in the immediate vicinity of the student dormitory. The
distance between the hostel and educational buildings is from 50 to 100 meters inclusive.
This is a convenience for students living in a dormitory and saving their budget
minus transportation costs. Nearby is the dining room, in the educational institution itself,
an information resource center with the necessary resources. On the territory of the
university, students can use Internet services as well.
Let us single out a number of problems that the educational institution faces in connection
with the development and implementation of the marketing mix:
1. The expected characteristics of applicants - future students.
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2. The demand for educational programs by consumers of the educational system
(students, parents, employers, the state). Adequate balance of general cultural,
fundamental and applied competencies.
3. The duration of the development of programs.
4. Location and type of educational organization.
5. Training technologies and the result of the provision of services.
6. Qualitative characteristics of the faculty.
7. Used innovative teaching aids, provision of the educational process with modern
laboratory equipment.
• Opportunities for students to implement their ideas in the course of scientific research
[4].
It should be noted that when conducting marketing activities in the educational sphere, it
is necessary to pay attention to the quality of labor resources. At the present stage of the
formation and development of market relations there is a competition for a place on the
market. From this point of view, the quality of labor resources is a task of paramount
importance [5].
Along with the foregoing, it should be noted that the presence of certain moral and
spiritual values in a higher educational institution, which are passed down from
generation to generation, is also of great importance in the educational process. These are
moral values. Educational aspect and others.
The goal of educating students of a higher educational institution must be considered the
diverse development of the personality of a future competitive specialist with a higher
professional education, who has a high culture, intelligence, social activity, and the
qualities of a patriotic citizen.
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БЛОКЧЕЙН ТЕХНОЛОГИЯСИ- РАҚАМЛИ ИҚТИСОДИЁТНИНГ АСОСИЙ
ОМИЛИ СИФАТИДА
Усманова Зулфия Мусаевна
Фарғона политехника институти
“Иқтисодиёт” кафедраси катта ўқитувчиси
Аннотация: Мақолада рақамлаштирилган миллий иқтисодиётда блокчейн
технологиясини жорий этиш истиқболлари ёритилган. Рақамли иқтисодиётни
ривожлантириш, иқтисодиёт, давлат бошқаруви тизимини янада таркибий ўзгартириш,
шунингдек, давлат, бизнес ва аҳоли ўртасида рақамли технологияларга асосланган ўзаро
ҳамкорликнинг янги моделларини яратиш масалалари ўрганилган.
Калит сўзлар: блокчейн технологияси, Ўзбекистон Республикаси Президенти
ҳузуридаги Лойиҳа бошқаруви миллий агентлиги, «Электрон ҳукумат», сунъий
интеллект, Ягона интерактив давлат хизматлари портали, “Рақамли ишонч”
жамғармаси, инвестицион лойихалар.
ТЕХНОЛОГИЯ БЛОКЧЕЙН В КАЧЕСТВЕ ОСНОВНОГО ФАКТОРА
ЦИФРОВОЙ ЭКОНОМИКИ
Аннотация: В статье освещены перспективы внедрения блокчейн-технологий в
цифровую национальную экономику. Изучены вопросы развития цифровой экономики,
структурных изменений системы государственного управления, а так же задачи создания
моделей партнёрства между представителями бизнеса и населения основанных на
цифровых технологиях.
Ключевые слова: блокчейн технологии, национальное агенство по управлению
проектами при Президенте Республики Узбекистан, «Электронное правительство»,
искусственный интеллект, единый портал интерактивных государственных услуг, фонд
«Цифровое доверие», инвестиционные проекты.
BLOCKCHAIN TECHNOLOGY AS A BASIC FACTOR OF DIGITAL ECONOMY
Usmanova Zulfia
Ferghana Polytechnic Institute
Department of Economics
Abstract: The article highlights the prospects for the implementation of blockchain
technologies in the digital national economy. The issues of the development of the digital
economy, structural changes in the public administration system, as well as the tasks of
creating models of partnerships between business and public representatives based on
digital technologies were studied.
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